=i quantiphi onversational Al

Solving What Matters

Redefine Your Customer Experience with Modern Contact Center Al

Guide your customers through the entire insurance lifecycle, from lead generation to relationship
management. Our Conversational Al Solutions, powered by Gen Al, seamlessly integrate advanced
technology with contextually rich, human-like interactions to enhance their experience.
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Contextual Handover «
Seamless handover from GenAl Agent to

Human like ability to hear, understand & respond
Human Agent

* Natural Language Processing

Conversational voice/chat bots with LLMs used
in speech models

. Live Transcription, Real-time Knowledge base

. L. \ suggestions, Summarization
¢ Predictive Flows 99

Generators & Fallbacks integrated
to continuously expand the depth of
self service

Use Existing Infrastructure °
Familiar Ul for agents-Integrate
with existing contact center provider
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¢ Know your Customers
Identify major call drivers

" skill based Call Steering and Routing «
To the right customer service agent

« Intelligent Analytics . : Multimodal Support
, Engineerin PP
Gauge user and agent sentiments to promote g ! g Manage interactions seamlessly across voice,
satisfaction & encourage loyalty Services chat, email, social media and more

« Continuous Learning
Actionable insights to improve the accuracy
of the bot

Embedded Experiences e
Seamless integration with backend systems to
unify agent experience
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Claim Filing,
Processing and Settlement

Updates Around Claims
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Risk Evaluation Agent Performance Insights Get Personalized Quotes

Risk Profiling & Fraud Detection
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q = Quantiphi is an award-winning Al-first digital engineering company driven by the desire to

u quantlphl reimagine and realize transformational opportunities at the heart of business. We are

Solving What Matters  nacsionate about our customers and obsessed with problem-solving to make products
smarter, customer experiences frictionless, processes autonomous and businesses safer.
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